
HACKATHON
by Cdiscount



3D Designer & 
Creative Director

Data analyst and 
Concept Director

Account planner & 
user experience

Digital strategy 
& SEO manager

“We bring our team spirit, 
customer centric & 

complementary skills in order to 
create the best solution.”



brief by Cdiscount.
COMMUNICATION GOALS

Improve a customer 
proximity

Raise awareness among 
the high income earners

Brand Cdiscount as 
technology expert



FINAL RENDERING

brief by Cdiscount.

Innovative, immersive 
and hands-on 
experience

Physical, digital and 
omnichannel 
itinerary 

Capitalize on brand’s 
values: boldness and 
customer proximity



OUR
ANALYSIS.



Airport & Train Station, Bordeaux

Cdiscount is an innovative and technological brand. 
Do you agree with this statement ?

No.

Cdiscount is French Alibaba.

Their strategy is based on 
cheap products.

Technical engineers Digital strategyCdiscount employees

Cdiscount doesn’t build 
anything new. 

New technologies are 
often based on those of 

their competitors from the 
other side of the Channel. 

Also the brand identity is 
related to promotions 
through the collective 

imagination.

Innovative yes, but 
technological… not sure. 

our research.



86% of the respondents

are interested in new Tech : IA (66%), 
Connected objects (64,5%), VR/AR (44%) 

44% of the respondents

like to keep contact with their favourite 
brands and to attend their special events

90% of the respondents

said that products demonstration influence 
their buying decisions

Linkedin survey, 76 participants

our research.



Airport & Train Station, Bordeaux, 19 participants

If you have an opportunity to attend a brand new event, what 
are the most important things you would like to find there ?

Exclusive product
launching

Innovative product
testing

Startup and new
ideas

58%47%37%

our research.



our research.

75% of high income earners had 

made online purchases in 2018

60% of the high income earners think that 

new tech & IA are an opportunity to facilitate the 
innovation and to establish social bonds

Increasing number of cybernautes 
are able de make online purchases when the 
brand share their values

IPSOS, Statista



our challenge.

To make Cdiscount the Lovemark of 
High Income earners



WORLD 
FAMOUS 
BRANDS

UNIQUE 
POPUP 
SHOW

EXCLUSIVE
PRODUCT
TEST





https://docs.google.com/file/d/1RvdHtL0D6_GaiOkQdBXgNrY5DiMmo1mE/preview




calendar.

November, 14th 2019

Mars, 5th 2019

June, 25th 2019

September, 17 2019

November, 19 2019



STRATEGY
IN-EVENT.



LIVE STREAMING

in-event.



QUIZZ

in-event.



SOCIAL WALL

in-event.



TESTS

in-event.

https://docs.google.com/file/d/1w3QjpFhWyW8HYpltNctATLnnsYxBp2MU/preview


in-event.
INFLUENCE MARKETING

Content: tech, sport and local

Boost awareness and engage

Hobbies and purchases: 75% of 
french from 18 to 39 years old















concept.
ADVANTAGES

Quality audience &
a new communication tool

Source of information & 
exclusive product experience

Brand new positioning among
high income earners

BtoB BtoC Cdiscount



COMMUNICATION 
STRATEGY.

(pre-event)



PAID
MEDIA.



6,4 MAWARENESS

2754CONVERSIONS

VIEWS

INSCRIPTIONS

45K€
COSTS

PAID MEDIA

communication.

https://docs.google.com/file/d/1RvdHtL0D6_GaiOkQdBXgNrY5DiMmo1mE/preview


LANDING PAGE

communication.



Budget.



TOTAL
562.348€

budget.

Staff

Support
Rental

GL Event

Advertising



BUSINESS
MODEL.



ADVERTISING 
SPACE
PURCHASING

REAL-TIME
DATA
COLLECTION

WORLD
BRANDS
SPONSORING



OUT OF THE ORDINARY
PHYGITAL EXPERIENCE

TECHNOLOGY
EXPERTISE

SPRINGBOARD
FOR BRANDS ADS



What happens next ?



Corentin Arthur Sébastien Ksenia

Thank
you. 



Questions
part.



Communication
Strategy.

(part 2)



OWNED
MEDIA.





SEARCH
ENGINE
OPTIMISATION



SEARCH
ENGINE
OPTIMISATION

SOCIAL
MEDIA
MANAGEMENT



SEARCH
ENGINE
OPTIMISATION

SOCIAL
MEDIA
MANAGEMENT

YOUR 
OWN
CHANNELS



EMAILING STRATEGY

communication.

Keep registrants informed

Activate people who don’t react

Increase the in-event attendance 
rate

Predict the number of persons 
who will not attend the event



EARNED
MEDIA.



90% of high 
income earners
are informed
about current 
events

90% of high 
income earners 
listen to the 
radio mostly in 
the car





Communication
Strategy.

(post-event)



communication.
POST-EVENT

1,9 MAWARENESS
VIEWS

30K€
COSTS



communication.
POST-EVENT

Create educational content

Segment: product/launch/tech

Gather all the ToS content


